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How Different  cultures affect Social Media Use
Introduaction
In the modern society, social media governs social interactions because it serves as a platform for sharing opinions and ideas. Thus, the differences depicted by various cultures highly influence social media use. Differences are seen in the following aspects distance in power, Masculinity and Femininity and Long-term and  Short Term Orientation. In this case, the differences between United Stats and Togo Cultures affect social media use.
Masculinity vs Femininity
Masculinity refers to a combination of attributes, behavior, and roles for the  men while femininity is a set of attributes, behavior, and roles that for the women. In Togo, males and females are kept separate when it comes to most social gatherings, there is a high level of discrimination against women especially in the employment sector where women are given counted positions in political life. This set of culture in Togo gives more power to social and media life compared to women who are limited to have a social life thus men are more likely to have access to social media compared to women. The U.S is one of the culturally rich countries in the world with many diverse religions (Barnett et al. p.40). American society and law state all genders all equal, however, women don’t receive the same social and economic advantages as men but certain career lines are flocked with women such as administrative and secretarial jobs. The gender equality law provides almost an equal platform for both men and women to have total access to social media life. Unlike Togo which has a more traditional culture set up, U.S has a westernized type of culture that grants both men and women equal opportunities. 
Long-Term vs Short Term Orientation
Long-term orientation is described by focusing on the future while short-term orientation is the act of focusing on present or past and ignoring the future. Americans are susceptible when it comes to dealing with new information and establishing whether it's true or false. According to Sheldon et al., (P.646) their culture promotes them to be more practical rather than being fictional that can only give short-term oriented goals while concrete information forms a basis for future development. This type of culture of being pragmatic gives the U.S an upper hand in social media platforms. Togo has been going through a  tough economic phase with raised debt burden and also political turmoil making it hard for public investment to rekindle the economic growth. This leads to focusing on short-term oriented goals to handle the present economic situation rather than focusing on the future. This type of culture slows down the growth of social media usage.
Power Distance
Power distance is described as the degree in which power is distributed in the society. The U.S has a lower power distance where each individual is entitled to a certain amount of power (Barnett et al., p.41). In Togo, power is highly managed by a small elite which affects elements of leadership and decision making hence affecting work culture. In the U.S where power distance is low, that type of culture promotes social media use whereas in Togo where there is a high power distance culture it slows down social media usage.
Conclusion
[bookmark: _GoBack]It comes comes out that Togo and United States culture affect social media use. Masculinity vs. femininity governs of attributes, behavior, and roles on the platforms. Long-Term vs Short Term Orientation shows trends of growth and the position of each  culture in the modern society. Power distance refers to how power is distribted among different cultures.
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